








“WTM 2009 generated
more business than

ever before, showing that the
market is picking up. Now, we
hope ATM to be equally 
fruitful. As the costs have
gone down, the destinations
are proving to be more
affordable for tourists.
Therefore, the tourism indus-
try is expected to grow in
next few months,” said Sam
Eltibi, regional director,
Dollar Thrifty rent a car. 

Looking at the future
prospects of the market,
Dollar Thrifty rent a car is on
an expansion spree.
Presently, it has 32 offices of
Thrifty and 18 offices of
Dollar while making a total of

50 offices across UAE. “We
are expanding our feet in all
emirates. Recently, we
opened an outlet in Ajman
city centre and generated
profit of over 20 per cent in

2009. This constitutes a sub-
stantial market share. Now,
with our recent tie-up with
Golden Sands, we are yet
again expecting to launch
more package offers. With our
new deal, guests at the
Golden Sands will get 
concessions on their 
rental car bookings,” added
Eltibi.  Focussing on the mar-
ket share, Eltibi explained
that Middle East is the
biggest market for car rentals
which is followed by the
European market. 

Talking about the com-
pany’s relationship with the
travel trade, Eltibi said, “We
offer net rates to the agents
to make sure that they sell
according to the travellers’
needs. Approximately, 40 to
50 per cent of our business
comes from travel agents.
Thus, they are very important
for our business. Meanwhile,
about 60 per cent of our busi-
ness is generated from cor-
porate segment and 40 per
cent from leisure.” 

“We have very compet-
itive rates which are all

inclusive making it easier for
the travel agents to sell our
products. The rates include
insurance premiums as well.
Our dealings with the travel
agents depend on our rela-
tionship with them. Being
transparent in our dealings,
we mention everything 
in the agreement. This
makes it easier for the trav-
el agent to trust us. We fol-
low the laws of land, making
it a fair legal affair for both
us,” he added. 

Recently, Dollar Thrifty rent a car tied up with Golden Sands. 
Going a step ahead, it has plans to formulate more such deals in 2010
while following an expansion strategy. 
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Dollar Thrifty looking ahead 
for more tie-ups in 2010

Dollar Thrifty rent a car is on
an expansion spree

It recently opened an outlet
in Ajman city centre 

This year, it generated 
profits of over 20 per cent,
which is a substantial
market share 

We are looking to launch
more package offers as we
recently did our tie-up with
Golden Sands

On an expansion
trail

Sam Eltibi, 
regional director, 
Dollar Thrifty rent a car. 

Approximately, 40 to 50 per cent 
of our business comes from travel

agents. Thus, they are very important
for our business

”

“

CRUISE   TALK
With the onset of new year, we take the opportunity to launch a
monthly column CruiseTalk, which will exclusively address your
queries on cruise industry.

Mukesh Parashar, Branch Head, Kanoo Travel, Green Community, Dubai

Q.Q. Which are popular cruise schedules?Which are popular cruise schedules?

A. Most popular cruise schedules from countries in the
Arabian Gulf are Alaska, Asia, Baltic, Caribbean &
Mediterranean. 

Safoora Siddiqui, Leisure Consultant, Al Tayer Travel Agency, Dubai

Q. Q. What is included in the cruise ticket?What is included in the cruise ticket?

A. Cruise fares include stay in the selected accommodation.
Like the hotel room, the cabin includes TV, refrigerators,
bathroom facilities and sitting areas. All cabins are
serviced daily by attentive stewards who replenish
towels, tidy the room and perform other housekeeping
duties. In addition, cruise fare automatically includes:
• Travel between ports.
• Use of shipboard facilities, including pools,

whirlpools, fitness centers and limited sporting
equipment.

• Nightly entertainment including revue shows,
comedy, jugglers and musicians.

• Sumptuous dining at main restaurants, casual
restaurants and showcase buffets

• Onboard games and activities such as trivia contests,
lectures and group competitions.

Nadia Mohammed, holiday consultant, Medhyaf Travel & Tourism

Q.Q. What are different types of accommodationWhat are different types of accommodation
available on ships?available on ships?

A. Generally, there are four different type of
accommodation on board any ship. Interior or non-ocean
view, ocean view with a port hole or window, stateroom
with balcony and a variety of suites.

Khurshid Ahmed, Tour Manager, Mannai Holidays, Doha, Qatar

Q.Q. What is a cruise tour?What is a cruise tour?

A. Very simply, it is cruise + tour! These are available with
most cruises but are very popular in Alaska.  Generally a
land tour of 3-7nights either before or after the cruise to
explore more of the region!

The queries are answered by Ashok Kumar, director, 
business development, Cruise Master Middle East, one of the

leading cruise agencies in the Arabian Gulf that provides 
complete solution to all cruising needs.

For further information on cruises, please do send in your queries to
rakesh@ddppl.com
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LIST OF WEBSITES
Air Astana
www.airastana.com

Air India
www.airindia.in

Amadeus
www.amadeus.com/gulf

Austrian Airlines
www.austrian.com

AVI Infosys LLC
www.avi-infosys.com

India Tourism
www.incredibleindia.org

Kanoo Travels
www.kanootravel.com

Kingsgate Hotel-
Abu Dhabi
www.kg-abudhabi.ae

Kirklees Hotel
Apartment
www.kirkleesdxb.com

Majestic Hotel
www.dubaimajestic.com 

Malaysia Tourism
www.tourism.gov.my

Millennium Hotel-
Abu Dhabi
www.millenniumhotels.com
/abudhabi

Millennium Hotel-
Sharjah
www.millenniumhotels.com
/sharjah

Nasser Air Travel
& Shipping 
agencies
www.nalg.ae

Rolla Residence
www.rollaresidence.com

Swiss
www.swiss.com

Turkish Cargo
www.TKCargo.com

Vision Hotel
Apartment
www.visionhotel.net
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Etihad  
Ken Marshall has been appointed as the country man-
ager of Etihad Airways, Nepal. Based in Kathmandu,
Marshall will take over from outgoing manager, Kumar de
Silva, to oversee the airline’s operations in Nepal. Marshall
brings extensive experience and expertise to the market,
where he will build on the work of his predecessor. During

his five-year association with Etihad airways, Marshall
worked as sales manager - Pakistan, where he played

an important par t in setting up Etihad’s 
operations in four key cities. He also

helped in establishing Etihad as one
of the leading airlines in Pakistan. He
has a wealth of commercial airline
experience in senior management
positions at British Airways, Emirates
and Swiss International Airlines.

The Address Downtown Burj Dubai
Simeon Olle has been appointed as the general manag-
er of The Address Downtown Burj Dubai, the flagship hotel
of The Address Hotels + Resorts, Emaar Hospitality Group.
A seasoned hospitality professional, Olle will drive the day-
to-day operations and management of the hotel which
opened last year to global acclaim. Simeon’s career spans
over two decades with the Hyatt Group where he held an
array of positions including most recently as general man-
ager and opening Park Hyatt Hotels in Korea and Beijing. His
work with the Hyatt Group gave him international experience
in Asia, Australia and South America. Other hotels in The
Address Hotels + Resorts portfolio include The
Palace-The Old Town, The Address Dubai
Mall, The Address Montgomerie Dubai and
The Address Dubai Marina.  

Coral International Hotel – 
Al Khobar
Abdul Karim Al Atiq has been appointed as
the new general manager of Coral International
Hotel – Al Khobar. Abdul Karim brings 
more than 16 years of experience in 
the hospitality industry, having worked for 
several prestigious hotels throughout Saudi
Arabia including Sheraton Riyadh Hotel &
Towers, Inter-Continental Hotels Group, 
and Saudi Hotels & Resorts Co. Specialising 
in business administration and human
resource management (USA), 39-year-old,
Abdul Karim also holds a number of
cer tificates in management training,
development and leadership. 

National Council for Tourism
and Antiquities
HE Mohammed Khamis Bin Hareb
Almuhairi has been appointed as the
director general of the National Council
for Tourism and Antiquities. 
Bin Hareb has experience of over
17 years in the field of
tourism and international
marketing and is a member
of a number of tourism
bodies and organizations. 

The Augustine, Prague 
Jodi Masterson has been appointed as the
director of sales and marketing at the recently
opened The Augustine in Prague.  Jodi has
extensive sales and marketing knowledge
gained over 17 years of experience in the hos-
pitality industry. She has been with The Rocco
Forte Collection for seven years, most recent-
ly as director of sales of marketing at The Lowry
Hotel in Manchester, where she oversaw the
development of core hotel strategy, sales, con-
ferences, marketing, PR, revenue, groups and VIPs.
As part of her day-to-day role at The Lowry, Jodi close-
ly monitored the business-mix, maximised yield
by managing on a daily basis and 
quickly reacted to the changing business
environment. 

Holidays-UAE & Oman
Kanoo Holidays
Rajiv Vats has been appointed as the 
manager, Holidays-UAE & Oman Kanoo
Holidays. Rajiv's role will be to run the entire
holidays division of Kanoo Travels. His key
responsibility will include the smooth 
functioning of all branches in the UAE &
Oman. With an experience of almost
30 years in the travel trade, Rajiv is
expected to take Kanoo Holidays to
major heights.

Shihan Suhood has joined as sales 
manager at the Arabian Park Hotel. He 
has worked within the hospitality industry for
over nine years, and has extensive sales 
experience in the corporate market with
region. Suhood has worked in a number of

well-known hotels in the region, including
Dubai’s Jebel Ali Hotels and Resor ts and

Habtoor Grand Resor t and Spa
based in Dubai Marina. 

Yuliya Anipchanka has joined as a sales 
manager at the Arabian Park Hotel. She has 
worked in the region since 2007. Prior to joining
Arabian Park Hotel, she worked for Play Land in
Doha before joining Quality Tours in Dubai as
reservation manager.  

Arabian Park Hotel
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Launches

n Hilton Worldwide has
announced the signing of a
management agreement
with Hamad Bin Abdulaziz
Almousa Trading Group for
the first Doubletree by
Hilton in the
Kingdom of Saudi
Arabia in Al Khobar. 

The 304-room
new build Doubletree
by Hilton, Al Khobar
will be located in the
Kingdom’s Eastern
Province and is set to
open in 2012-end.
The property will
introduce business
travellers in Saudi
Arabia to the brand’s
longstanding tradi-
tion of distinctively
designed hotels that
reflect the destination and
surrounding area. 

The hotel will occupy a
prime position near the
King Fahd Causeway. The
property will be in the
heart of the commercial
and residential districts. It
will also be in close prox-
imity to King Fahd

International Airport,
downtown Al Khobar, and
other recreational areas
including one of the
region’s largest shopping
malls, Shobily Grand Mall

and a seven kilometre
stretch of beach front. 

It will feature 244
guest rooms and 60 suites,
as well as four food and
beverage outlets including
all-day dining and special-
ty restaurants, a lobby
lounge and a juice/ 
snack bar. 

Doubletree by Hilton, Al
Khobar scheduled to 
open by 2012-end

L to R: Hamad Bin Abdulaziz Bin Abdullah
Almousa, Chairman, Hamad Bin Abdulaziz
Almousa Trading Group and Jean-Paul
Herzog, President, Hilton Worldwide, Middle
East and Africa

Qatar Airways was chosen
as World’s Leading

Airline – Business Class by
thousands of travel profes-
sionals representing over
180,000 travel agencies,
transport companies and
tourism organisations from
over 160 countries.

As the World Travel
Awards aims to encourage
excellence, high standards,
innovation and quality in
every aspect of the customer
experience, the airline is
looking ahead to cash in on
various opportunities.

Said Akbar Al Baker,
CEO, Qatar Airways, “Middle
East is one of the fastest
growing aviation markets in
the world. Many of our mid
and long-haul routes to India,
China or USA remain popular
among leisure and business
travellers even during the
downturn. Going further, we
have year-round marketing

and promotional plans world
over.” 

Meanwhile, the Middle
East market has been main-
taining strong growth, both in

freight and travellers. Added
Baker, “We see an overall
increase in travellers’
demands and anticipate 
it to continue. In 2009-2010,
Qatar Airways expects to
carry excess of 14 million 
passengers, which is an

increase of around 25 per cent
over the previous year. We 
are expanding our network
and increasing frequencies on
many of our top-performing
routes,” he added.  

Starting December 6,
the airline is using Boeing
777-200 long-range aircraft.
With this initiative, it forays
into Australia with non-stop
flights, three times a week.
By early 2010, Qatar
Airways will increase 
the frequency of flights 
from three times a week to
daily flights flying to
Melbourne and Sydney 
from Doha. 

“Our key feeder markets
for Australia are mainly 
from Europe like UK,
Germany and France in 
particular. The UK traffic-mix
will lean towards VFR 
and holiday makers.
However, we also expect a
significant amount of 
business traffic from the
Middle East where many

Australian companies are
present,” said Baker. 

The airline uses the best
available aircraft technology
to offer the best products to
the travellers. “Qatar
Airways is investing in next
generation aircraft and new
infrastructure. Also, it is set-
ting pace as the trendsetter
through the adoption of lat-
est technology,” asserted
Baker. The airline considers
travel agents as the most
important partners who have
been contributing to growth.
With extensive network of 84
destinations, Qatar Airways
serves a mix of business and
leisure travellers. 

Qatar Airways continued its award-winning streak as it was named 
World’s Leading Airline – Business Class for the second year running at
WTM 2009. Presently, the airline is increasing its presence world over. 

SU S M I TA GH O S H

Qatar Airways looks ahead to
attain new milestones

Akbar Al Baker, 
CEO, Qatar Airways

Despite the current
economic situation, Qatar
airline has lot of
opportunities

It will make the first foray
into Australia with non-stop
flights, three times a week

Leading the way




